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Exploring the relationship between global Twitter campaigns and
domestic women’s rights: methodological challenges and solutions
This study uses nearly one million Tweets from eight campaigns targeting seven
countries to explore the relationship between social media and domestic legal
change, specifically in the area of women’s rights. The research is underpinned
by a critique of the spiral model of human rights change and second wave
normative scholarship. The study focuses on quantifying contextual, independent
(online behaviours), and dependent variables (legal change) in order to model the
effectiveness of campaigns. Using the space of social media presents a wide
range of opportunities as well as threats. It may be that these campaigns are
indeed leading to the change sought after by domestic women and girls, and that,
as many posit, the weight of the international attention leads to positive
outcomes. Equally, it may be that the campaigns are ineffective or, worse, lead to
harmful government backlashes. This research seeks to understand these
outcomes in depth, using empirical data to model the effectiveness of campaigns.
This article in particular focusses on the methodological challenges and solutions
with this kind of large-scale comparative social media research.
Keywords: social media; human rights; women’s rights; transnational advocacy
networks; methodology

Introduction
This research initially stemmed from practitioner work; as an activist and an advocate
for women’s rights it was impossible to ignore the monumental shift to social media
campaigning. Yet these online campaigns, despite becoming central to the work of
myriad advocacy networks and NGOs, were relatively understudied. Those undertaking
and even spearheading the campaigns appeared to shift to social media modalities
without first implementing proper monitoring and evaluation processes. The superficial
answer was simply that social media was a free, relatively easily accessible
communication tool. Why wouldn’t NGOs want to take advantage?

The reality is that social media is not simply a communication tool. 1 It is a
much more complex, intricate, and organic space. It can be exploited, mediated,
censored, and co-opted. It can also open dialogue, bring new voices to the fore,
overcome inequalities and power imbalances, break down geographic barriers, and
spread information at speed.2 The problem therefore is, with all of these potential
utilities and outcomes, how can human rights advocates responsibly, ethically, and
effectively utilise the space for the latter rather than the former? The first step, I argue,
is empirical evidence.
This article provides some insight into how that empirical evidence can be
gathered and used in a specific and targeted way to improve understanding of social
media campaigning. The paper first presents a brief overview of the theoretical
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framework, an in-depth presentation of methodology, and tentative overall conclusions.
As this study is, to the best of my knowledge, novel and innovative, several
methodological challenges emerged. This paper focusses primarily on how the study
benefitted from turning these barriers into strengths through creative yet rigorous
research design. The study examines in detail eight Twitter-driven, transnational
campaigns targeting domestic legal change for women in seven countries. Twitter
behaviours are identified and explored alongside detailed analysis of human rights
change, attempting to better understand how and why some Twitter campaigns are
associated with more positive versus more negative outcomes.

Existing Research
This study begins to fill a gap in existing literature, scholarship, and perhaps most
importantly empirical research. While there is extensive work theoretically exploring
social media and its role in transnational advocacy networks and politics, 3 less has been
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done empirically.4 This research aims to break relatively new ground in social media
research, using comparative, quantitative, ‘big’ data and modelling to provide an
evidence base for better understanding campaign behaviours and legal outcomes. It is
not new to use these models; however it is unique to use a large scale comparative
approach, modelled on a critical approach to the spiral model, specifically addressing
women’s rights.5

Theoretical Grounding
Constructivist Approach
The study began with the development of a strong theoretical framework to inform the
research design and methodology. Again, as this research is attempting to break
relatively new ground, it was critical to ensure that all decisions and directions came
from a theoretically justified, well established foundation.
The theoretical framework is, in its most basic form, a constructivist endeavour,
with human rights change measured primarily through the domestic institutionalisation
of norms.6 The approach taken in this research is best summarised by Adler: ‘the main
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goal of constructivism is to provide both theoretical and empirical explanations of social
institutions and social change with the help of the combined effect of agents and social
structures.’7 Here the study aims to provide empirical explanations of political change
(involving both domestic and international structures and agents) via social media
(structures) and its users (agents). The role of language and information, central to
constructivism, is also of the utmost importance in this work.8
This study uses a constructivist definition of norms: ‘standards of behaviour
defined in terms of rights and obligations’ 9 or refined as ‘a standard of appropriate
behaviour for actors with a given identity.’ 10 Under these definitions, accepted norms
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thus create obligations and consequences for non-compliance.11 It is this approach to
understanding norms that is used to gauge and assess human rights change.

The Spiral Model of Human Rights Change
The spiral model of human rights change was developed from the analysis of a series of
case studies, with the aim to develop a consistent and widely applicable model of how
states can move from a human rights repressive regime to full institutionalisation of the
norms in question.12 The authors of the model found that many states followed a
similar pattern, working through five phases of change. As evidenced by the quote
above, a key component of the model is the role of transnational advocacy networks and
foreign (i.e. Western) pressure.
In sum, we argue that the diffusion of international norms in the human rights
area crucially depends on the establishment and the sustainability of networks
among domestic and international actors who manage to link up with
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international regimes, to alert Western public opinion and Western
governments.13

Figure 1 (below) shows an overview of the model based on the work of Risse, Ropp and
Sikkink.14

Figure 1: Five phases of the spiral model
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‘Second wave’ normative theories
At the same time, a growing body of literature critiques mainstream normative
scholarship, such as the spiral model, as being overly Westernised, ignoring or
undervaluing domestic factors and power.15 This stream of thinking reverses most
existing thoughts on the institutionalisation of norms, suggesting that theoretical
approaches should consider norms which move from the ‘rest’ to the ‘West’, as opposed
to most research which starts from a Western perspective. 16 Domestic variables,
including existing norms, agents, and structures are prioritised over international and
transnational institutions. The critiques find that early normative work tended to
overlook domestic factors and viewed norms through an inherently Western lens. This
research sits within this critical body of literature, working to shift thinking from the
top-down approach to a domestically-centred approach.

Critiques of the Spiral Model
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There are many scholars who examine, apply, test, and critique the spiral model. The
critiques can be grouped into roughly five categories:
1. Lack of focus on domestic actors/overemphasis on Western approaches 17
2. Potential government backlash 18
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It is these critiques which form the backbone of this research. In essence, the
study attempts to explore the utility of the spiral model when tested in a social media
environment. The model would appear ripe for flourishing on social media, with the
ability for domestic groups to tap into Western pressure greatly improved. Conversely,
the critiques outlined above also are more likely to escalate in a social media
environment. Without empirical evidence, advocates will not know which outcome
dominates – the opportunities or the threats.

Methodology
This research sets out to answer two questions, derived from the theoretical framework
outlined above: can international campaigns originating in and driven by Twitter
contribute to domestic legal change in women’s rights? If so, which campaign
behaviours are associated with change? Three sets of variables are used to answer these
questions – context, independent (online behaviours), and dependent (legal changes).
The Twitter variables are grouped into four categories: persistence, engagement, users,
and content. The legal variables are also broken down into four groups: legislation,
institutionalisation (including soft law, government discourse, budgets, etc.), law
enforcement, and the representation of norms through dialogue with UN treaty bodies.

The critiques of the spiral model were then explored against identified risks
inherent in social media campaigning. First, social media is an elite-driven, non-neutral

‘Trials and Errors: Principle and Pragmatism in Strategies of International Justice’ (2003) 28
International Security 5.

tool.22 Not only do algorithms and filter bubbles affect user’s control over the
information they receive and generate, but statistically, social media is still dominated
by the Global North.23 Second, social media is, by definition, organic. This often in
turn contributes to chaotic messaging and framing, the antithesis to traditional
hierarchical advocacy campaigning. 24 Third, social media campaigns move quickly;
that which is trending today may very well be forgotten next week. This speed can
work against the slow methodical process of legal change and norm
institutionalisation.25 Fourth, as an offshoot of the overly Westernised critiques,
participants in transnational social media campaigns are not likely to have first-hand
knowledge of the domestic situation. 26 This then opens to the door to domestic
government backlash against foreign interference. Finally, reflecting the ‘slactivist’

22

Dagoula (n 1); Ott (n 1); Stier, Schünemann and Steiger (n 1); Grant Blank, ‘The Digital
Divide Among Twitter Users and Its Implications for Social Research’ (2017) 35 Social
Science Computer Review 679.

23

Blank (n 22); ‘Digital in 2018: World’s Internet Users Pass the 4 Billion Mark - We Are
Social’ <https://wearesocial.com/blog/2018/01/global-digital-report-2018> accessed 4
December 2018.

24

Castells (n 1); Manuel Castells, ‘Communication, Power and Counter-Power in the Network
Society’ (2007) 1 International Journal of Communication (19328036) 238.

25

Nima Naghibi, ‘Diasporic Disclosures: Social Networking, NEDA, and the 2009 Iranian
Presidential Elections’ (2011) 34 Biography 56; ‘Bring Back Our Girls: Boko Haram Should
Be Scared of a Hashtag’ (n 2); Marta Poblet and Jonathan Kolieb, ‘Responding to Human
Rights Abuses in the Digital Era: New Tools, Old Challenges’ (2018) 54 Stanford Journal of
International Law 259.

26

E Schwarz, ‘@hannah_arendt: An Arendtian Critique of Online Social Networks’ (2014) 43
Millennium - Journal of International Studies 165; Naghibi (n 25).

literature, social media campaigns can be perceived by decision-makers as lacking in
risk to participants.27 In other words, decision-makers are not pressured by social media
campaigns in the same way they are pressured by offline campaigns.

The research proceeds forward by mapping the spiral model critiques against the
social media risks and measuring the relationships between the variables. The
hypothesis being that the spiral model critiques are amplified or realised by the social
media risks, thus rendering campaigns ineffective, or worse. On the other hand,
campaigns which show less evidence of the risks and critiques are more likely to be
associated with positive changes. In the end, the results were much more complexed,
interconnected, and nuanced, but as an initial map for conducting the research this was a
useful exercise.

The over-emphasis on Western actors in the spiral model is likely to be
exacerbated by the elite-driven, Global North dominated nature of social media. If there
is concern that traditional advocacy campaigns may place too much emphasis on the
role of transnational/Western actors, this risk is greater in a social media environment
where campaigns are more likely to be dominated and/or driven by foreign/Western
elite participants. The lack of inclusion of the potential for government backlash in the
spiral model may also be intensified by the chaotic behaviours on social media. The
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potential inability to manage social media messaging means that campaigns may be
framed in a way which unintentionally or inadvertently sparks government backlash.
The spiral model is also critiqued for its lack of long-term progression; the speed at
which social media moves is significantly faster than the campaigns explored in the
spiral model. The short attention span of social media may not give campaigns long
enough to properly effect long-term, meaningful, institutionalised change – even more
so than traditional campaigns. Domestic capacity issues are overlooked in the spiral
model. Equally, it is statistically likely that the majority of participants in transnational
social media campaigns will be foreign without knowledge of the domestic situation.
Twitter campaigns may be asking for changes which the domestic government is not in
a position to make. This concern was relevant to traditional campaigns with much more
organisation and knowledge; the nature of social media campaign participants raises
even more concern about the lack of knowledge of the domestic government’s capacity
to institute change.

Parameters and variables were set for each of these critiques and risks to
empirically explore these relationships. Ultimately, the research sought to understand if
campaigning in a social media environment intensified the risks of transnational
campaigning exposed by the critics of the spiral model, rendering the campaigns
ineffective or worse.

Campaign Selection and Exclusions
With this map to direct the research, the next critical step was campaign selection. An
initial open-ended search was undertaken to capture all potential campaigns, based on
those with international following and in the realm of women’s rights. An iterative
process then led to the formulation of four set criteria:

1. International attention
2. More than 1,000 Tweets
3. Seeking specific domestic legal change in the area of women’s rights
4. Originating in, and continuing to be driven by, Twitter
Strictly applying these criteria and aiming for geographic and issue-based variety, a
final list of 10 campaigns was carefully selected. Many of the initially identified
campaigns had awareness or fund-raising goals and thus were not appropriate for this
research.

The smallest campaign selected was #stopstoning, which used one particular
case to demand that the Iranian government change the Penal Code to remove death by
stoning, a sentence which disproportionately is used against women. The next
campaign also targeted Iran. #letwomengotostadium campaigned for the lifting of a ban
with legal effect against women attending sporting events. Although this may at first
blush seem to pale in comparison to the stoning campaign, just recently a woman who
was facing charges of attempting to enter a stadium self-immolated on the steps of the
court.28 The third campaign moves to Afghanistan. #farkhunda erupted after the brutal
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mob murder of a young woman, in the presence of police, was caught on film and went
viral. Given the overtly public nature of the incident, the campaign focused on law
enforcement to address the deeply rooted problems of impunity around violence against
women particularly in the public domain. #sendeanlat sought to address increasing
rates of femicide in Turkey. The campaign specifically targeted problems in the
existing laws to prevent violence against women. Next, a woman in Nairobi was
publicly and violently stripped naked because she was wearing a mini-skirt and the
campaign #mydressmychoice began, advocating for stronger laws to protect women
from violence and improvements in front line policing. When a young woman was
brutally gang raped and murdered on a bus in India, her story ignited outcry via social
media with the hashtag #delhigangrape. The campaign demanded that the government
strengthen laws and law enforcement, particularly in the courts, to protect women and
girls. The only campaign to target a Western country was #niunamenos, which, similar
to #sendeanlat, sought to address shockingly high rates of femicide in Argentina
through legal reform. The final campaign in the study was #women2drive. For
decades, a religious decree banned women from driving in Saudi Arabia. Activists
decided to use social media to reinvigorate their campaign to lift the ban.

Through the process of data collection and analysis, two campaigns from the
original selections (#malala and #notacriminal) were eventually excluded. The #malala
campaign quickly lost its focus on domestic legal change and became a campaign
around Malala herself as a role model, thus failing on criteria three. #notacriminal was
determined to be a wholly subsidiary campaign to #repealthe8th, which failed on
criteria four. It was not a campaign rooted in and driven by Twitter. Including the two
excluded campaigns, 1,051,525 unique Tweets were collected. After #malala and
#notacriminal were excluded, a total of 743,671 Tweets were analysed.

Methodological Challenges
There are many methodological and research design challenges with a project of this
nature, which could contribute to the relative paucity of empirical research in this area.
This project seeks as much to address and overcome these challenges as it does to find
answers to the research questions. Although solutions may not be perfect, in the end it
was possible to collect and analyse data of this size, nature, and scope, with exciting
results. The study aims at all times to achieve the ‘gold standard’ in research design,
minimising bias and flexibility and maximising protocol and neutral interpretations.29

Data Collection
In order to comply with Twitter’s current terms and conditions, it was necessary to
collect Tweets manually. 30 This took considerable time and carefully designed
processing. It could take hours to collect the Tweets from just one day in one
campaign. All in all, the collection of Tweets took just over five months.
While at first this seemed like a Sisyphean task, in actuality it became a core
part of the research itself. Monitoring content while loading Tweets onto the page
allowed a close and first-hand inspection and reading of material. Had the Tweets been

29

John PA Ioannidis, ‘Why Most Published Research Findings Are False’ (2005) 2
PLOS Medicine e124 Although from the field of medicine, this article is an excellent
example of potential failings in research design.

30

‘Developer Agreement and Policy’ <https://developer.twitter.com/en/developerterms/agreement-and-policy.html> accessed 13 September 2018; ‘Archiving Tweets:
Reckoning with Twitter’s Policy | Insight News Lab’ <http://newslab.insightcentre.org/tweetarchivingchallenges/> accessed 13 September 2018.

collected through an automated process or purchased as a bulk data set, this level of
researcher intimacy with the campaigns would not have been achieved. By manually
loading each and every Tweet, it was possible to have a much better handle on the
timelines of the campaign, understanding the ebb and flow of attention. It was also
pivotal to collect qualitative observations and impressions of messaging. Identifying
visual trends (i.e. images shared over and over and over again) or Tweets which
appeared perhaps several hundred times became an important part of the overall
understanding of the campaign behaviours. It was also possible to track the activities of
those users who were driving the campaigns. This helped to inform the resulting
quantitative, in depth analysis. Starting the research from a place of understanding and
heightened familiarity with the campaigns inevitably informed the analysis and
interpretation of the quantitative findings in ways that would not have been possible
otherwise.
One of the most intriguing findings of the study was the presence and prevalence
of counter-narratives, individuals and groups who were acting against the goals of the
campaigns.31 Although excluded from the final study, the counter-narrative was more
prevalent in #notacriminal than the campaign itself across several variables. Similar
results were found in #malala, #mydressmychoice, and #women2drive. The
overwhelming presence of these counter-narratives may have gone undetected, or
perhaps under-valued, had the data collection not demanded that each Tweet be
manually collected. This particular aspect is a good example of how a perceived
challenge was turned into a positive aspect of the research design itself. This process
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also aided in quality and assurance checks, as certain expectations were in place for the
data to behave in an anticipated fashion.

Translation
At the outset, the issue of translation seemed insurmountable with the high volume of
non-English Tweets and the significant cost of translation services. The initial design
therefore included only Tweets written in English, regardless of the location of the
target government. Given the focus on the overly Western nature of campaigns, this
approach seemed almost hypocritical.

In the initial design of this section of research, a novel solution to the translation
problem was therefore crafted. The normative analysis was loosely based on the work
developed and undertaken by Meier and Kim.32 The analysis uses a deductive coding
process to identify the presence of international norms in the Twitter campaigns. To
understand the reflection of international women’s rights norms, a list of 93 words and
phrases was drawn up from 40 sources. Equally, to understand the organically
emerging norms, lists of the 100 most used words across event-based time periods were
generated. As only certain key words and phrases were to be analysed, it was possible
to use Google Translate to translate these key words and phrases individually for the
mother tongue in each of the campaigns. For example, the international norms list of 93
words could easily be translated into Persian (#stopstoning, #letwomengotostadium),
Turkish (#sendeanlat), Spanish (#niunamenos), or Arabic (#women2drive). Equally,
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lists of 100 words for the organic norms analysis could be translated into English.
Therefore, as these were the only variables that required translation, the content of all
campaigns in mother tongue could be included and studies. The other variables were
numerical (dates, retweets, etc.) or could be translated by hand (user profiles). This was
the planned process at the start of the data analysis.
As the analysis began, however, an even simpler solution came to light. Fairly
late in the process it was decided to run each campaign through a sentiment analyser
program. Although not part of the original design, it was a fairly straightforward
process that added another dimension of understanding to the study. The sentiment
analysis was run with TextBlob (through Python).33 An add-on through TextBlob
automates a process of sending text to Google Translate. Therefore, it was possible to
translate the full content of Tweets in mother tongues for campaigns with a majority of
non-English Tweets.

This is yet another example of a potential barrier to Twitter research which was
dealt with and led to extremely interesting and important findings. Significant thought
and creativity went into the initial solutions to identify a way to include as many Tweets
as possible without being limited to English only. By adopting a novel empirical
approach to coding norms, it was possible to include several different languages in the
final study outcomes. This ensured that voices from the domestic locations were
included in the analysis. Given that the theoretical grounding for this research critiques
other scholars for a lack of domestic focus and an overly Westernised approach, it
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would have held the study back greatly if only English Tweets had been included in the
content analysis.

Correlation
The most frequently asked question when presenting this research is ‘how can you
prove causation?’ The answer to that is simply that it is not possible to prove causation.
However, it is possible to see correlations and associations and to identify trends and
patterns. Several aspects of the research design and methodology have been specifically
tailored to address this aspect.
The most important selection criteria was that the campaigns in the study are
rooted in and driven by Twitter. The campaigns all rose to international attention
through some kind of Tweet or specific use of Twitter to spread the word. These are
campaigns which are referred to by their hashtag name more often than not, and
parallel, offline advocacy activities are generally organised and publicised via Twitter.
It is this foundation in Twitter and Tweets that defines the campaigns, and the continued
use of social media as the primary information sharing platform and organisational
space that sets these campaigns apart from other advocacy and activist campaigns. This
is perhaps best exemplified by the exclusion of #notacriminal based on the wider
campaign strategies. Rather than a primarily Twitter-based, hashtag campaign that used
other strategic tools to achieve goals, #notacriminal (and #repealthe8th) was primarily a
more traditionally driven campaign that used Twitter as one strand of strategy.
Diligently adhering to this criterion ensures that the campaigns are comparable and, by
definition, different from other campaigns.
This is the primary method of establishing baseline correlations. As Twitter was
the main driver of the campaign, then any changes which result will necessarily be
related, at least in some way,to the Twitter campaign. It also bears noting that this study

does not purport to argue that decision makers sit at their desks reading Tweets; rather
that campaigns that are rooted in and driven by Twitter as the primary strategic tool are
inherently different from other campaigns, as shown in the research map. 34

Correlation can also be underscored by timelines, quotes, and government
activities. For example, in some cases there were spikes in Tweets followed by
government action (#delhigangrape).35 In other cases, the government specifically
referred to the hashtag campaign when discussing legislative changes (#stopstoning). 36
Government officials implementing change even referred to the hashtag itself,
announcing changes on Twitter (#niunamenos).37 The campaigners themselves used
Twitter as the platform to engage officials in some instances. In #niunamenos,
candidates in upcoming elections were asked to sign a pledge to implement the
campaign demands and, critically to Tweet this pledge out.38
Several candidates used the slogan ‘#NiUnaMenos’ directly in their campaign
ads. While to some this may smell of political opportunism, for Beck, Correa,
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and Etcheves [campaigners] it was important to have the participation of
politicians and public figures.39
Evidence such as this further underscores the relationship between the hashtag
campaigns and legal outcomes. While it is without doubt that this study cannot prove
causation there is enough evidence to support correlation.

Quantification
The final aspect of the methodological challenges to be explored in this paper is the
quantification of qualitative evidence to determine the level of legal change. Context
data and the majority of Twitter data was quantitative and did not undergo the process
of quantification. Legal data, however, was qualitative in nature and needed to be
quantified into order to perform statistical analysis. This entailed the collection of
evidence across the four sub-areas: legislation, institutionalisation, law enforcement,
and UN dialogue. Documents, reports, and other materials were gathered from before
the campaign and during and after the campaign. An average of 190 pieces of evidence
were collected for each campaign.
These bodies of evidence were compiled, analysed, and ‘scored’ to provide a
numerical representation of change. To ensure consistency, campaigns were scored on
an ongoing basis, with the same criteria, by one researcher. A typical five-point Likerttype scale was used for both simplicity, accuracy, and range.40 Scores were revisited
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after each campaign analysis was completed for comparability. The scores were
revisited again when all campaigns had been analysed. Although there will inevitably
be a bit of bias in the quantification and scoring of the campaigns, as the scoring was
completed by one individual with a consistent approach and process, the scale of the
scoring should remain constant. In other words, even if the actual number of the score
contains bias, all campaigns would include the same bias and thus remain comparable.
This study aims to identify trends and patterns and uses simple correlations and
regressions. As these methods are all based on relationships, the actual numerical
scoring is less important as long as it is applied consistently. Quality assurance in the
form of revisiting scores throughout the process was built in to the research to attempt
to address bias concerns.

Conclusions

The research produced a number of insights and findings. The campaigns studied were
associated with a range of legal outcomes. #stopstoning and #letwomengotostadium
seemed to open the door to intense government backlash, which resulted in the situation
being worse for Iranian women. These campaigns also showed the highest proportion
of foreign users strategically driving the campaign. This tends to underscore the
critiques of the spiral model around risks of a lack of drive from domestic voices.
#farkunda, #sendeanlat, and #mydressmychoice were in the end ineffective. There was
no overall perceptible legal change. There were small gains in some areas but these
were countered by regressions in other areas of the law. These campaigns all
exemplified the issues around timing and progression in the spiral model. All three
campaigns showed extreme peaks at the very beginning of the campaigns but attention
quickly died off, leaving the campaigns with little to no long-term activity.
#delhigangrape and #niunamenos showed some positive signs of progress. Both

campaigns notably took off within close temporal proximity to democratic elections.
Both showed signs that political leaders, with an eye towards re-election, swept through
legislative changes as lip service to the campaigns. However, the speed with which the
legislative changes were passed acted against any long-term institutionalisation or
progression. While the laws have technically changed (a positive outcome), rates of
incidents on the ground for women and girls have not changed over time, and may have
even worsened. The only campaign showing an overall potentially positive outcome
was #women2drive. While the research was being carried out, the Saudi king
announced that the ban and its legal regulations would be lifted. Women are now
legally allowed to drive in Saudi. However, this is a tentative success as many issues
still remain around gender equality, primarily the continued use of guardianship laws, in
the country. This campaign showed the least evidence of the critiques of the spiral
model and the risks of social media campaigning – it was domestically driven with a
strategically sound level of foreign pressure, participants actively Tweeted throughout
the life span of the campaign showing positive persistence, users were highly engaged,
and messages remained consistent and on point.

Aggregated modelling showed that Twitter campaigns showing behaviours
which reflect the weaknesses of the spiral model are associated with poorer legal
outcomes. Conversely, campaigns which show less evidence of the weaknesses are
associated with more positive outcomes. Those which are domestically-driven, with
consistent messaging focussed on women’s rights, with high levels of persistence and
engagement show the most positive legal changes. In particular, the strongest indicators
of campaign success are the number of ‘active’ days (days with at least one Tweet and
preferably more than 5), the level of replies during non-peak periods of time in the
campaign, and the presence of international normative language relating to women’s

rights. These variables are all strongly correlated with overall legal change (R scores
ranging from 0.854 to 0.949, controlling for other factors where appropriate).
These findings are important for two key reasons. First, the research has shown
that the methodological challenges, although numerous, can be overcome. This project
was as much a methodological experiment as it was seeking to answer the research
questions. The research design was successful and led to a series of important insights
which can now be explored in greater detail. This kind of comparative work is
therefore possible and indeed useful. Issues such as data collection, translation,
correlations and associations, statistical design, and quantification all posed a potential
derailment of the project. However, careful thought, creativity, and workarounds were
possible for all of these major challenges. In many cases, the solutions to the problems
in fact strengthened the research itself.
Second, the study is an important contribution to the body of literature exploring
the spiral model of human rights change and, notably, its applicability and utility when
tested in a social media environment. To reiterate, the spiral model tracks states moving
from repression of human rights through to full institutionalisation of rights-based
norms. The lynchpin of the model is pressure from international actors. Despite its
continued use, the model has been the subject of critique, which is the framework
structuring this project. This research finds that the identified and catalogued
weaknesses of the model could indeed be aggravated when campaigns locate in social
media. This calls into question the efficacy of using the spiral model, in its current
form, in hashtag campaigns. Important lessons have been learned about how, when, and
where social media campaigns are more likely to be associated with positive outcomes.
It also provides critical learnings about when campaigns are at risk of potentially
contributing to negative outcomes. If the spiral model is to continue to be of use in a

social media driven world, it may need some adjustments to maintain usefulness.41
These adjustments would likely strengthen the role of domestic actors and governments,
limit and define more specifically the role of international actors and explore transitions
between established phases in greater detail.
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